
I have always had a passion for telling stories. Even 
before I could read or write, I used to make up stories 
and tell them to my mother. Many of these were 
fantastical nonsense, but the ones she responded to 
most were those where I recalled actual events, 
including my explanation of why they happened and 
what the implications were. The impact these stories 
created, even if they were just to a far from objective 
mother, made me feel important and eager to find the 
next tale to tell.  

 

So, you could say I have been a journalist since before 
I went to school.  

 

When I won a writing competition at the age of ten, I 
was hooked. Telling stories was the only thing I 
wanted to do for a living. 

 

After a few poor attempts at writing a novel, I realised 
I was neither clever nor creative enough to hit the 
bestseller lists and find fame and fortune that way. So 
journalism became the practical and pragmatic way to 
do what I loved and pay the bills. 

 

The first article I had published earned me the princely 
sum of £25. It was a story about my local community 
council, and the work they were doing to resurrect the 
spirit in my village, which had been ravaged by mine 
and factory closures during the eighties. Seeing my 
name in print and knowing other people were reading 
something I created was far more valuable than the 
cheque.  

Even then, more than twenty years ago, it was 
apparent that journalism was going to change. This 
new fangled internet became a thing – an opportunity 
for the first time for anyone with a computer and 
modem to be able to connect with a massive amount 
of people at the click of a mouse. 

 

Since then, the information we can readily access has 
grown at an eye-watering pace, and continues to do 
so. We live in the age of information and big data, and 
the sheer volume of it means we need computer 
scientists to help make sense of what it is telling us. 
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Daniel attended the Young Reporters Scotland 
award ceremony in March 2016 and gave an 
inspiring presentation entitled “Content is King” 
where he talked about content, content 
marketing and storytelling. He has continued to 
support Young Reporters Scotland.  



 

For at least a decade, the journalism profession looked 
to be entering its death throes. Citizen journalism was 
being touted as a more authentic and democratic 
alternative to the conventional media outlets, which 
critics claimed was an integral part of the machine it 
was supposed to be scrutinising.  Everyone became a 
blogger, sharing their self-proclaimed expertise and 
shot-from-the-hip opinions on a daily basis. Then 
social media took over our lives, and the ability to 
overshare became an addiction for millions.  

 

Meanwhile, the newspaper industry continued to 
sleep walk its way towards oblivion. It gave away its 
content online, sales of papers plummeted, 
advertising revenue disappeared. Their response? Get 
rid of journalists and fill the pages with trivia and press 
releases. 
 

But the optimist in me predicts a sea change.  

 

Discerning tour firms are now promoting holiday 
homes with no wifi access, offering stressed out 
tourists a respite from the incessant barrage of 
information. The French Government is looking to 
introduce mandatory electronic communication 
downtime for workers to prevent burnout. The 
information age has created an all-pervading beast 
that threatens to consume us. 

 

So what does this mean for journalism, and the next 
generation of journalists? A pretty bright future in my  

 

opinion. You see, people still need and crave 
information. It is essential.  So which profession is best
-placed to navigate the tsunami and deliver the stories 
people need, when they want them? Journalism. 

 

The post-millennial generation have the added 
advantage of being natural experts in the digital space. 
They can manipulate and evolve it to meet their 
needs, and the needs of their audiences.  

 

The root of success is in storytelling: the construction 
of a compelling narrative that is accessible and 
credible; the ability to present complex information in 
a straightforward and engaging way. That has not, and 
will not, change. 
 

So when my four-year-old son recently told me a story 
about his nursery being evacuated because of a fire 
alarm, but then reassured me that it was only a test, I 
was very proud. I hope he follows in my footsteps. 
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